


“It adds an aspect to the party that you can’t get 
with a digital camera or cell phone,” he said. “It’s an 
experience.”
 He points out that the photo booth has an LCD 
monitor on the outside so those waiting in line can see 
what the picture will look like. And Strike a Pose sends 
two workers to each event — one to supervise the equip-
ment and another to wrangle guests to use the booth.
 For Nicholas, running a business is something he’s 
thought about for years. His parents started a roofing 
company in high school that they still own and operate 
32 years later. He wanted to follow their lead and go into 
business immediately, but they encouraged him to get a 
college education.

Alumnus Profile
Making Time to Help the Next Generation
by Marc D. Allan

     From his corner office at Morgan Stanley 
in Indianapolis, where he is senior vice 
president, John Perry manages the portfolios 
of about 25 clients who have a net worth of 
$10 million or more. Perry also has a couple 
of side businesses; one, a partnership with 
his brother called Medivate, is a medical 
device company that’s seeking a patent for a 

splint to treat the foot ailment plantar fasciitis.
 Between that and family (wife Cassandra; son Jack, 
3; and twins on the way), you’d think he wouldn’t have 
time for much else.
 But Perry makes time for Butler’s College of Busi-
ness. His involvement with COB began in 2002 as an 
MBA student and hasn’t stopped since. He’s on the 
Board of Visitors and the Student Managed Investment 
Fund advisory board. And he works with Butler Business 
Scholars, Freshmen Business Experience, Real Life Real 
Business and sophomore year experiential learning.
 “It seems like I’m at Butler more than I am at 
home,” he jokes.
 At Butler, “John helps recruit students into the 
college,” Associate Professor of Marketing and former 
COB Dean Dick Fetter said. “He provides support and 
guidance for students, both undergraduate and graduate, 
in many ways; he guides students in their job searches at 
graduation; and John regularly meets with young alumni 
who are contemplating a career change or graduate 

school. What more could we ask of a loyal and dedicated 
alumnus?”
 Perry, 30, grew up in Lafayette, Ind., and after 
spending 18 years there, decided to head to Bloomington 
for his undergraduate degree. His first post-Indiana Uni-
versity job was at Merrill Lynch in Indianapolis, which 
offered to pay for his master’s as long as he earned A’s. He 
applied to IU, the University of Notre Dame and Butler.
 “One of the things about Butler was it was all at 
night,” he said. “And everyone in the program was work-
ing full time, so you had immediate networking ben-
efits.”
 He moved from grad school to Goldman Sachs in 
Chicago but kept in touch with Fetter. They struck up a 
strong friendship, and Fetter asked Perry to stay involved 
with COB. Perry took that request to heart.
 Perry said he got involved because he loves to teach 
and learn. He also likes the familial aspects of a Butler 
education. “The teachers take a vested interest in the 
students. No one slips through the cracks at Butler.”
 Also, he truly appreciates the “Real Life, Real Busi-
ness” model Butler teaches because “experiential learning 
is important. Theory is great, but no real-life business 
works like a case.”
 “The great thing about being involved at Butler,” he 
added, “is you can become as immersed or as involved as 
you would like. It’s very heavy for a short period of time 
— meaning you get involved in the Freshman Business 
Experience and it’s three-quarters of a day or a half-a-day 
activity. There’s not a lot of preparation, and there’s not 
really anything afterward. It sounds more daunting than 
it is.”
 There’s also a side benefit, Perry said with a smile: 
He gets a first look at the talent coming out of the Col-
lege of Business. And he’s hired a few.
 One of those was Kevin Hitchen ’08, who was 
named Most Outstanding Senior Finance Major in 2008. 
They met when Hitchen started the Finance Club at 
Butler as a freshman and Perry, then at Goldman Sachs, 
came to speak to the club. They kept in touch through-
out Hitchen’s four years at Butler, and Perry helped him 
get an interview at JP Morgan.
 “He really helped me understand this field — not 
just finance but wealth management,” said Hitchen, 
now an investment analyst for JP Morgan Private Wealth 
Management in Indianapolis. “He explained how every-
thing worked, and he really was a great influence for me.”
Hitchen has followed Perry’s lead — he’s now on the 
Board of Advisors for the Student Managed Investment 
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Fund and also works with Butler’s Internship and Career 
Services Office. He said having professionals share their 
experiences and expertise helps students immensely. 
“Not only can they give you educational advice, but also 
real-world advice,” he said. “Having individuals around 
who have real-world experience, whether they’re retired 
or still in the workplace, it’s invaluable.”

Donor Profile
The L. Ben Lytle Professional and Career 
Development Program
by Marc D. Allan

 What’s in a name? Plenty, when it’s the L. Ben Lytle 
Professional and Career Development Program.
The Lytle program — named for the former CEO of 
Anthem (now Wellpoint) — serves as the umbrella for 
COB’s four-year career development process.
The program begins freshman year, when each new 
student is assigned a career mentor to guide him or her 
through their undergraduate years. Mentors serve as advi-
sors, networking sources and, when necessary, motiva-
tional leaders. 
 As freshmen, students get oriented to campus and 
learn self-awareness, leadership and team skills. Sopho-
more year is spent concentrating on career exploration. 
In the junior year, they develop job-search skills and 
complete the first of two 300-hour internships required 
prior to graduation. Seniors undertake a second intern-
ship and look for work.
 During their years in the COB, students also are re-
quired to create an e-portfolio that documents examples 
of how they demonstrated leadership and teamwork. 
They’ll use this to prepare for job interviews.
 The program was already in place when Hugh Lytle, 
M.B.A. ’96, gave the COB a significant gift to name it 
for his father. “But now we are the Lytle Program,” 
said Mary Ellen Wolfsie, the COB’s director of career 
development and student services. “And that carries a lot 
of weight.   
 You go out and speak to employers now and they’re 
familiar with Ben Lytle’s name. It added stature.” Wolfsie 

said the Lytle money enabled the program to advance to 
the next level by adding: 
 — A speakers’ series featuring two national 
 speakers each school year. The first speaker this year  
 will be Maureen Crawford Hentz, an expert in how  
 to use the Internet for reputation building. In 
 addition, Ben Lytle will come to campus twice a  
 year. He’ll speak to juniors in the spring, MBA   
 students in the fall.

 — Vault Online Career Library, which is considered  
 the premiere research tool for business students.   
 Vault enables users to research industries, companies
 and even see surveys of employees rating their 
 company’s corporate culture.

 — Career Shift, a job “megasearch” website.

 — A student worker whose duties include 
 researching companies that might be good matches  
 for Butler interns and graduates.

 “It’s only the first year, but so far I’d say it’s going 
great and the return is absolutely there,” said Hugh Lytle, 
who’s a member of the COB 
Board of Visitors. “I think it’s a 
bargain for what 
everybody gets out of it.”
 Hugh had gone into 
business with his father in 
2004,creating Axia Health 
Management, a 
company 
designed to 
integrate 
prevention 
and wellness 
into health 
plans. 
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 Their timing was perfect: In two-and-a-half years, 
they sold the company for $450 million to Healthways, 
thenation’s largest provider of disease- and care-manage-
ment services.
 The experience benefited them financially, but it 
also proved to be a great partnership. So Hugh wanted 
to do something to thank his father. He knew his father 
“doesn’t need Ferraris and airplanes and things like that. 
He’s more into what he can give back.” Wolfsie and But-
ler’s Executive Director of Development, Wendy Harlow, 
suggested naming the program for Ben and adding a 
component that offered him the opportunity to speak to 
students.
 “It was perfect for him,” Hugh said. “And something 
he would find value in.”
 When everything was set, Hugh invited his father to 
dinner and surprised him with the gift.
 “I was just … well, you can imagine,” Ben said. 
“First of all, to have your business partner do that for you 
is one thing. To have your son do it … was incredibly 
touching. I couldn’t have been happier.”
 Ben Lytle, who’s been a guest lecturer at many col-
leges and universities during his career, said he found the 

Butler program to be “exceptionally well thought out.” 
Not only does it seek to teach students about business 
from both a practical and theoretical sense, but it works 
to mold the whole person. In his first address to COB 
juniors last spring, he talked about the need for them to 
do well and do good.
 The talk resonated with Erica Steele. In a reflection 
for her e-portfolio, she wrote: “Mr. Lytle’s speech was 
very interesting and he offered a lot of good business 
advice. However, it was the advice of simply being a good 
person that hit me the most. I will always try to remem-
ber to do at least one nice thing for someone else, no 
matter how small I think it may be.”
 That’s what Ben Lytle likes to hear.
 “I’ll forever be proud of Hugh for doing this and 
touched that he chose to tie my name to it,” he said. “I 
think we both feel blessed, having been successful entre-
preneurs, believe strongly in our commercial system in 
the United States and believe it’s fueled by entrepreneurs 
and bright young people who believe in what they’re do-
ing. This is our way to try to perpetuate it.”
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ARE YOU COMMITTED TO 
GROWING YOUR BUSINESS? 
The Butler Business Accelerator can help. 

The Accelerator has successfully completed projects with 23 Central Indiana, mid-market 

companies. The experience of the Accelerator’s professional staff is combined with the 

business faculty’s in-depth subject matter knowledge to create service offerings that include 

Business Strategy, Operational Discipline, Organizational Development, Marketing Services 

and CFO Services.

www.butler.edu/accelerator    |    (317) 940-6500

Results.
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life. partners.business.TM

Be a part of the excitement and join our new Corporate Partners program 

for 2009–2010 to benefit the College of Business and our students.

Corporate Partners offer your company a customized program for recruitment and recognition.

For more information, please visit our website,

www.ButlerRealBusiness.com 

or call Lori Norris at Butler (317) 940-9883.  

4600 Sunset Ave.
Indianapolis, IN 46208-3485
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