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Abstract 

This research seeks to explore how news media, traditional versus new, influences public 

trust, as well as, what types of consumers use traditional versus new media. My 

hypotheses are that (A) that those who use primarily new media to access news will have 

less trust in the news they are consuming and (B) those who have at least a college 

degree, are below 30 in age, and use, daily, a computer in the course of their work, will 

use primarily new media to access news. Using an online survey administered through 

the platform Qualtrics, distributed through Amazon Mechanical Turk, I surveyed over 

1,000 American citizens and was able to conclude that my hypothesis (A) was true, those 

who use new media are less trusting; and that my hypothesis (B) was false in totality, but 

that those who do use a computer daily use new media and when age is not categorized, it 

is true that as people get older, they are less likely to use new media.  

Keywords: trust, media, media types, use of media, age, education, computer use 
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Overall, this study is important because trust in the media for news is an essential 

part of a well-functioning democracy and society. People depend upon the news to make 

decisions and to process the world around them. Unfortunately, though, trust in the media 

is quickly eroding due to the changing media landscape (proliferation of new media 

forms in online and social media) and the propagation of “fake news” from all corners of 

the media. Under this new guise, it becomes important to explore how news media, 

traditional versus new, influence public trust. This research seeks to do just that by asking 

questions like:  Is there a difference in trust between those who consume traditional 

versus new media? What is the difference? Additionally, what types of consumers use 

traditional versus new media. Is there a difference in consumers’ media consumption 

based on age, education level, or work type?  

I expect to find differences between those who consume primarily traditional 

media such as TV and newspapers, compared to those who consume primarily newer 

media such as websites and social media. For the purposes of this study, media is solely 

consider based on form. So, for example, the New York Times is a physical newspaper 

and a website, but they will be considered independently, to see if there is a different trust 

level between the physical newspaper and the online version and who / what types of 

people prefer to access which form. Additionally, for the purposes of this research, I have 

categorized all media forms into two categories: traditional and new; traditional media 

forms are newspapers (physical, print papers), cable television news (such as CNN, Fox 

News, MSNBC, etc.), and radio stations, while new media forms are social media sites 

(such as Facebook, Twitter, or Snapchat) and news website or blogs.  
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From this, my argument has two strands. First, people that utilize new media for news 

will be less trusting than people that use traditional media and second, certain types of 

people are more likely to rely on new media use for news.  

 For the rest of this paper, I will analyze existing scholarly work on my topic, what 

my hypotheses are and how I developed them, and expectations for my research findings. 

I will then discuss how I tested my hypotheses and what the results of my tests were. I 

will analyze the tests using descriptive statistics and regression analyses and highlight the 

relationships and findings my tests produced. I will then cover a deeper exploration into 

additional testing and results and end with a discussion of my results, shortcomings of my 

research, and ideas for directions of future research.  

 

Analyzing the Relationship: Scholarly Explanations and Expectations 

In an era of “fake news,” trust in the media seems to be sparse amongst most of 

the US populous (Ardèvol-Abreu and Gil de Zúñiga, 2017). Everyone is struggling to 

decipher the truth, on both sides of the political spectrum. Trust is an important factor to 

understand and analyze because some trust in the media is needed for the proper  

functioning of the democratic process (Ardèvol-Abreu and Gil de Zúñiga, 2017). The  

proliferation of social media and online news has drastically changed the way people 

access news. These things have radically affected the way people trust the media 

(Ardèvol-Abreu and Gil de Zúñiga, 2017). Therefore, this research is important because 

if there is a difference in trust levels between traditional and new media forms, then it is 

important to understand what that difference is and who it affects. By also determining 

who uses what form of media, based of factors like education level, age, type of work, 
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FIGURE 5: 
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